GRADUATE SCHOOL OF BUSINESS

Pre-MBA Program




Pre-MBA Facts

e 3 courses in 2 trimesters

e Course creditapplied towards your MBA
degree

e Courses can be takenin day.or evening

e Non-matriculated status

Fordham Graduate School of Business Facts

® Flexible — trimester system and customizable
degrees for full or part-time study

® |International - over 30 countries represented
and an international network of alumnifand
academic partners

e Community oriented - small classes of 35 or
fewer students

® Prime location - locatedin the heart of New
York City at Lincoln Center



Jump Start Your MBA

Fordham Graduate School of Business offers prospective
MBA students the unique opportunity to get a head start

on their education. Prospective students can take Pre-MBA
courses while they complete their MBA application process
for an upcoming term. The program gives applicants the
opportunity to take prerequisite courses without being a fully
matriculated student of the program. It is a great opportunity
to show the Admissions Committee quantitative abilities

and is ideal for students who come from non-traditional

backgrounds or who have not taken quantitative courses.
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The Pre-MBA program consists of three prerequisite

courses; Mathematical Methods for Business, Statistics, and
Managerial Economics. These courses count as part of the
Fordham MBA degree requirements when you enroll in the
MBA program. Students are not required to take all three
Pre-MBA courses prior to enrollment in the MBA program,
as courses not taken during Pre-MBA will roll over into the
student’s MBA program of study (if admitted). Although
admission to the Pre-MBA program does not guarantee
admission to the MBA program, the Admissions Committee

will review the applicant’s performance in Pre-MBA courses.



Pre-MBA Course Descriptions

Mathematical Methods for Business

The fundamental methods of mathematics applied in
business statistics and operations research are studied. The
course concentrates on linear algebra and differential and

integral calculus.

Statistics

Introduces the basic statistical concepts essential for business
research and decision making. These include descriptive
statistics, probability distributions, statistical inference and

simple and multiple regression.

Managerial Economics

An examination of the macroeconomic theory and concepts
that strive to explain the economic decisions of businesses
in the marketplace. The factors of supply and demand and
the relationship of production costs, output and market
structures to pricing are the dominant issues addressed in the
course. Designed to provide the economic foundation for

management decisions.

Trimester Schedule (15 weeks each)
Fall September - December
Spring January - mid April

Summer April - August






For more information and to
request an application please contact :

Fordham Graduate School of Business
Admissions — Pre-MBA Program

33 West 60th Street 4th Floor

New York NY 10023

(800) 825-4422

admissionsgb@fordham.edu
bnet.fordham.edu




